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leave your audience in stitches...with Daniels “slick slide” joke formula (but only if you
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every offer you throw their way with hidden stories...that aren’t on your list?) [18:23]
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“My husband’s so mad at me...you ruined my birthday!”- Keep your audience glued to
their screen with provocative “copywriting conflict” emails...this works even if your
reader has more pressing matters at hand [32:59]
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